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MockBa / 19 utoHs

bBbICcTpoe npoaBuxeHne Bnepes...

OB30OP

B 2012 rogy Poccus 3aHana BTopoe MeCcTo No KONMYecTBy UHTEPHET-NOMNb30oBaTenen cpean ctpaH Esponel, a
NMeHHO 58.7 MunnuoHa, (Mo AaHHbIM e-Marketer).

UTO 3HAuMT 3TOT OHNANH B3pbIB A4S MHAUCTPUM UccrnegoBaHuin u Poccuiickoro obuwiectsa B Lenom?
KakoBbl BO3MOXHOCTU Anst busHeca?

3HauuTt nu 370, UTO B ByayLLEeM poccunckun notpebuTtens 6yget 6onee 4OCTyneH AN MHOUCTPUM
nuccnenoBaHumn, Yem NoTpedbuTens Apyrux cTpaH?

YTo6bl OTBETUTH Ha 3TM BOMPOCHI, Npurnawaem Bac npuHaTL yyactve B ogHOAHEBHON BCTpeye B Mockse,
opraHm3oBaHHo ESOMAR v koHcynbTaumMoHHbiM coBeToM ‘Best of’ Russia 2012.

OETANN
MecTto HOLIDAY INN
npoeefeHus: Y. JlecHas, 15
Mocksa 125047 Poccus
TenedoH otensa: +7 (495) 783 65 00
dakc otens: +7 (495) 783 65 01
E-mail: reservations@hi-mole.ru
HaTa: 19 nioHsa 2012
PETMCTPALUA

[locTynHa B pexume oHManH Ha www.esomar.org KonmyecTso MecT orpaHuyeHo.

Ina peructpauuy rpynnsl oT 5 Yyenoeek npocb6a HanucaTb No agpecy h.parker@esomar.org, ykasas UMmeHa,
Ha3BaHMe KOMMaHUW 1 3MEKTPOHHYIO NoYTy.
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NMPOrPAMMA 9.00 — 18.00

9.00 -9.10
9.15-9.40
9.40 - 10.05
10.05 - 10.15
10.15 - 10.45
10.50 — 11.15
11.15-11.25
11.30 — 11.55
11.55 - 12.20
12.20 — 13.50
13.55 - 14.20
14.20 — 14.55
14.55 — 15.20
15.20 — 15.45
15.50 —16.20
16.20 —16.50
16.50 —17.20
17.20 — 17.45

OTKPbITUE
ESOMAR

POCCHUA CEFOOHA — vactb 1

0O630p - MHOYCTPUA PLIHOYHbLIX UccnegoBaHun B Poccum

UHAycmpus pbiHOYHbIX uccriedosaHuli 8 Poccuu. MHeHue uccnedosamened - 2011
Poman OrnobnuH, 7/89, Poccus

MpurnawéHHbI opaTop

OCHOBHbIe TEHOEHLUMU Pa3BUTUA PbIHKa PO3HMYHOW TOProBMU C NO3NLUMN
notpeburtens

Bagum Papaes, Bbiclias wkona akoHoMuku, Poccus

Bonpochkl n oTBeTHI

NMEPEPbLIB

MpurnawéHHbI opaTop

MocTpoeHue 6onee ycnewHoOro 6M3Heca no HOBOMY peLenTy NPOBepPKU
NOHUMaHuA

Federico Trovato, BrainJuicer, HngepnaHgbl

Bonpockl n oTBeThHI

CECCUA "OHNAVH U B ABMXEHUN" - yacTs 1
Po3etta CTOYyH 1 ®yko

lMoHumaHue coymedua yepe3 ducKypc-aHanu3
Ray Poynter, Vision Critical, BenukobputaHus

Urpa akcnepumeHTOB
Jon Puleston, GMI, BenukobputaHus

OBEQN

CECCUA "OHNAMH U B ABMXXEHWWN" - yacTb 2
Mo6unbHas p(3)sontoums

Malte Friedrich-Freksa, YOC, lepmaHus

OnnanH npotuB OdrpnanH: ...nobegutens...UNIA npourpaBumn?
Hennu MawmsH, Tiburon Research, Poccuga
ApTtém TuHuypuH, Tiburon Research, Poccus

Mob6unbHble Be6-0npochki: HOBOE NOKOJIeHUe OH-NanH nccnegoBaHUn?
MasneTtoBa Anrynb, Beiclias wkona skoHomukn, Pocecusa

O6cyxneHne

CECCUA "KAK YHNTBCA HA OLUMBKAX"

OTa ceccus nokaxeT, Kak MHAYCTPUS PbIHOYHBIX UCCEeaoBaHWUI MOXET cTaTb bonee
YCMNEeLLHON, y4ack Ha olnbkax.

Jon Puleston, GMI, BenukobputaHus

Ray Poynter, Vision Critical, BennkobpuTtaHus

MEPEPLIB

POCCUA CETOOHA — yacTb 2

OIROM: O6cyxaeHue 3a KPYribiM CTONOM

Bo Bpems aTon naHenu generaTbl y3HatT 60nblUe O 3auTe NepcoHanbHbIX AaHHbIX 1
cTaHgapTU3auumM MHOYCTPUN.

ORIOM, Poccus

MpurnawéHHbI opaTop
Anekcen JlesuHcoH, JIEBAOA-LUEHTP, Poccusa
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17.45 - 17.55 Bonpockl n oTBeThHI
17.55 - 18.05 3AKPbLITUE
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ADVISORY BOARD

SPEAKERS

RAY POYNTER

Tatiana Barakshina, Research Director, Bazis Intelligence Group Russia and ESOMAR
Council

Tatiana Barakshina has 8 years hands-on experience in international market research and
has been a lecturer and professional trainer in market research for 4 years. She has designed
and implemented complex market segmentation projects in Europe, CIS and Middle East and
collaborates with several Russian publications such as op Leader Journal, Delovoj Kvartal,
the FederalPress and UralPolit.ru

Oleg Dembo, General Director, O+K, Research Company and ESOMAR Representative in
Russia

Oleg Dembo started his career in research in 1994 as a research assistant in a small local
agency, during his 4" yearin the sociology department of St. Petersburg University. He then
worked as a project manager and head of the quantitative research department in St.
Petersburg-based Suomen Gallup subsidiary (now a part of TNS). In 1999, he co-founded
O+K agency which has since grown to reach a national top 20 ranking and has become the
most successful Russian agency with a non-Moscow origin.

Alexander Shashkin, OMI, CEO and Programme Chairman

Alexander Shashkin, PhD in Sociology, founded the OMI company after 2 successful years as
Managing Director at GMI company. He came to the business world from the Institute of
Sociology, Russian Academy of Sciences, where he was a Senior Researcher. Prior to this,
he was a co-founder and Deputy Director of the Center for Analytical Research and
Development, Kazan and Associate Research Fellow at the Centre for Social Evaluation
Research at London Metropolitan University, UK.

Ray Poynter is Executive Vice President and Managing Director of the Vision Critical London office, and is
responsible for development of the UK business. He has spent the last 30 years at the interface of change,
research, and technology, having spent most of that time at the director level with companies such as The
Research Business, IntelliQuest, Millward Brown and Virtual Surveys. He is in frequent demand as a workshop
leader and webinar speaker, covering topics as diverse as social media, advanced quant, presenting and
scenario planning. He is the founder and organiser of NewMR, a collaborative venture to help co-create the

future of MR.
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JON PULESTON

Jon Puleston is Vice President of Innovation at GMI and runs GMI Interactive, a team specialising in the design
of interactive surveys and developing specialist technology for conducting interactive online research. Over the
last 4 years he has been conducting extensive research exploring how to engage respondents more effectively
in online research and his paper examining the gamification of online research won the 2011 ESOMAR
Congress award for best methodology paper. His team also won the inaugural 2011 ARF award for excellence
in survey design.

FEDERICO TROVATO

Federico Trovato is the Chief Client Satisfaction Officer of BrainJuicer, a leading markert research agency
determinated to change the way research is done.

Federico’s marketing experience matured in large multinationals will take BraindJuicer’s global account
capabilities to the next level and help fuel the company’s growth with multinational clients.

Federico oversees Brainduicer's newest ‘Juicy’ solution, SatisTraction®, which uses the multi-award winning
FaceTrace®, to measure emotions and provide a radical new way to capture customer and employee
satisfaction.

Prior to joining BrainJuicer, Federico has worked in leading companies in their respective industry such as
Procter & Gamble, Benckiser, Coty/Lancaster, AC Nielsen BASES and Philips Consumer Lifestyle, in different
marketing, strategy and management roles. He has completed his academic studies in Political Sciences at the
University of Padova, Italy. Currently residing in the Netherlands, Federico speaks English, German, Polish and
Italian.



